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We’ve heard the lament from store owners across the country that Halloween 
costume sales are “dead.” We’ve also heard that lingerie sales are down, 
and some manufacturers have decreased their presence in magazines and 
at tradeshows. But forget about what we’ve “heard”—what are the facts?! 
In SE’s Retail Report on Intimate Apparel, we will be polling store owners 
across the country to find out exactly what’s selling, and what isn’t, in the 
world of lingerie and other intimate apparel.
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The truth about erotic apparel:  


